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Hey there!
Tony here.

As | promised in my third post on "networking upwards"...
I've compiled a bunch of virtual introductions I've made over the years.
There's a wide spectrum of referrals, JV attempts and favors here.

What I'll do is paste a screenshot of the intro email at the top of a page...
And then add helpful (and/or snarky) comments underneath them.

Here's how you should use this document:
As you review each email...

BEFORE you read my comments... Jot down your insights on how damn clever | am...
THEN read my self-aggrandizing comments to see if you missed any of it.

Once you're done, as always, your feedback would be lovely.
Please write us at hello@caveofmonsters.com

Sincerely,
Tony

P.S.

You should probably know now (early in our relationship), | swear. A lot.

Sometimes unnecessarily for attempted humorous effect. (They often fail.)
Seriously though. If you can't handle f-bombs, you should unsubscribe. Alternately...
Skip all my blog posts and only read Joshua's stuff. He's the saintly one.



The One Where | Double Dip

Hi [lland I meet
. r'case meet il and ,

I < the owner of I

| wrote the letter for him.
I sl s son and will be handling the technology and logistics of getting you hooked up as a JV.

I Il s the marketing director for
Last | talked to them, they had a very responsive list in the millions.
I'm sure it's grown further by this point.

| talked to [JJilland they are very much interested in mailing out for |
Please set him up with an affiliate account and let's all make some money and change lives here!

If you need anything else from me, I'm an email away.

So this one is fairly straightforward on the surface.

| wrote a sales letter for a client... and now I'm connecting said client to potential JV partners
that can drive traffic to it.

The genius here is that I've arranged a JV agreement with my client where | get 10% of all sales
that this joint-venture partnership will create. (That's on top of my 3% royalty for this product.)

| wanted to start this report off on this one... to remind you of the lesson | gave you in week two
of the PWA blogs... Stop Thinking Of Yourself As Just a Copywriter.

In this instance, | wrote the copy and I'm helping with driving traffic to it... because I've
developed a network of email list owners.

In fact, this ends up being a selling point for me when | get on that initial call with potential
copywriting clients. | tell them my mitkshake copy includes bringing all the boys to the yard.



The One Where | Refer A Copywriter

Hl meet IR
| meet I

I . B s 2 great copywriter who | met through | iring process.

He used to co-own a weight-loss company selling HCG drops.

His business wasn't as big as yours, but he was doing about 12K to 15K a week.

The product sold for $74 which was mid-priced for the product.

And as you might or might not know about HCG drops, a lot of competition selling for under $30.
He had some additional products as well, but the HCG drops was the main seller.

B I s the owner of the N -~ I
His flagship weight loss product at NN M

It's blown up this past while, doing 7-figure months.
While he's got one of the best copywriters on Earth working with him right now...
He needs secondary full-time commitment help, because they are testing out several funnels.

| think the two of you should at least talk if not anything else.
Let me know now it goes.

Nothing special here except for the fact | took the time to promote the heck out of this
copywriter.

Seriously, this doesn't take a lot of effort. Just ask them. They'll tell you. Most copywriters have
an inferiority complex and don't know how to brag about their own damn results. It's absurd.

Oh and yes, 10% referral fee made here from said copywriter.

10% is pretty standard in our world. Referral fees. JV broker fees. It's almost like an unspoken

thing. You should make it a point to budget that as a copywriter if you're starting out... and be
happy to pay it out.

Remember what | said about internal changes like gratitude? Yeah.



The One Where They're In The Same City. So Why Not.

Hi Il meet NG
H mect I

I just moved to [ from I
When he was there, he played a crucial role in growing | JJJEEEE s business.
He now has a weight loss product that's doing quite well.

Il vas the man behind the scenes for || G-
Without him, Il may not be as big as he is today.
He's one of the most energetic, smartest marketing consultants | know.

| think you two should connect (you're in the same city) and find ways to get big wins together.

BTW, Il IElljust had his third child recently, and I'm about to in a few weeks too.

| don't know if you remember telling this joke back in Los Angeles at |||} } JEEII 2bout why you haven't had a third kid yet...
But JJllland | both are now going from playing "man to man defense" to "zone".

| don't watch football so | have NO IDEA what that means, but I'm sure you find it funny.

Anyway. Connect. Make money. Keep me posted.

In the early parts of my career, | travelled a lot to seed my network. | met a lot of fascinating
people. This second guy in this email was the right-hand man of one of the biggest name
marketing consultant you've probably heard of... and you'd be hard-pressed to find this "hidden

influencer's" name online.

At the end of our day, our industry is weird. I've worked with hundreds of clients I've never met
in real life.

So when | found out these two people lived in the same city... | introduced them to each other.
Just because.



The One Where | Brought Two Giants Together, But...

Hi Il mest

Hi ] meet A
B s com, I com
and | co (to be developed next month).

Up until now, he's grown his email list organically.
Starting next month, he's looking to grow it with paid media using co-reg.
| think you may be able to help him out here with email rentals and other media.

-- lllowns and actually used to be a New Yorker.
He's helped multi-billion brick and mortar companies and multi-million startups.

He may be best known for in our industry as the traffic guy behind ||| | I s rise to success.

| think the two of you should connect and see if anything comes of it.
IR s calender is here: [N

Let me know if you two need anything else.

This one's funny, because as you're about to find out...




They Already Knew Each Other!

Thanks |IIEGB
Hey I

It's a small world after all ;-).

We met on the roof deck of a hotel in | G
HEi» B | \vas attending a [N

event and a mutual friend introduced us.

Was it IS I

Anyways, would love to catch up and see how
we can "play" together.

Let me know when you're most available or

go to wwy. | com if you'd like

to make it easier.

Thanks

Yep. They already knew each other. But it was still worth reconnecting them. They ended up
doing business and | got a 10% referral fee from the traffic guy.



The One Where | Help Out A NYT Bestselling Author

I oot B
Bl et

. Bl s = well-connected mover and a shaker.
Aside from running his speed learning training for both corporate and consumer...
He's putting on an amazing even next month that will have some big names in the guest list.

People like: I I I B - more.
Check out the site here: || ENNEGgGEEGEE

. s the NYT best-selling author of
In the last 5 years, he has raised over $450 MM in VC for his clients.
He's figured out the 20 minute pitch to a tee.

| have no idea what you two could do together and how you can help each other out,
but | have a feeling it would be amazing.

Great minds just come up with cool projects right?

One thing | do know is you both have studied the brain and how it works intensely.

Il on the learning side (who can recite over 50 random digits thrown at him from the audience)
And [l on the buying side (who goes deep into the chemical reactions in our brain)...

Keep me posted. Look forward to seeing you again in || il at the end of May, i

Authors (like copywriters) are some of the worst marketers in the world. It's like all they care
about is putting words together or something... sheesh.

So even though this guy has raised almost half-a-fucking-billion-dollars in VC money and
obviously knows how to sell himself and his client's half-baked startup ideas...

He still needed help with pushing his book and the courses he wanted to build around it.

| was glad to help and introduce him to one of my favorite connections... and a few others to
boot.

Of course... this author, being in the kind of biz he's in... figured out Internet Marketer fairly
quickly, and he's doing quite well for himself in that regard now.



The One Where | Refer A Job

Hi R mee! I
Hi I, mnee! [

is looking to get into the health publishing space.
The f|rst plece of advice | gave her is to start developing relationships with list owners.
| know you're busy and your time and advice is invaluable, but would you be willing
to give M just 10 minutes of time to guide her on how to source these relationships?

Il s professionally interviewed scientists, doctors and others in a previous life.

And was also a marketing manager for over 5 years at Hewlitt-Packard.

She recently cured herself of diabetes by changing her diet.

She would like to run a telesummit series by interviewing several experts to kickstart this business.

Exactly like what you just did for | IENNEIENGQGQGEER

What that means is [l will need everything.
From website development, design, technology, email database software and even copy.

I Bl o< of my closest friends and colleagues in the world.
He is one of the few marketers in the info-publishing space who's an "all-in-one" package.

Let me know how this goes.

Nothing special here. Met someone at an event. She needed a bigger package than | offered. |
passed her on.

But do take note on how | position the person | referred her to...
- 10 minutes of his time is invaluable

- He's one of my closest friends and colleagues
- He's the "all-in-one" package






